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1 Introduction

Small and medium sized enterprises (SMES) are a very important sector of the Scottish
economy. They account for 99% of the 243,000 businesses (November 2001) active in
Scotland and they represent 50% of non-government employment.

The Small Business Service conducts a regular survey of the opinions of the owners of
businesses in England with fewer than 250 employees. For this wave, the fifth, the survey
covered the whole of the UK and the Scottish Executive commissioned a boost to the
sample in order to generate statistically robust results for Scotland. The survey was carried
out between 5" October and 6" December 2002. A total of 4,217 businesses across the UK
took part in the survey, including 1,002 SMEs in Scotland.

This report covers the findings for Scottish SMEs and focuses on comparisons between
SMEs in rural and non-rural Scotland.

1.1 Objectives

The survey is a listening exercise to:

e Primarily, gauge the needs of small businesses, their concerns and the barriers to
fulfilling their potential.

e Record awareness, perception of, and satisfaction with Small Business Gateway.

e Act as a screening survey for other research such as panel surveys, focus groups or
surveys of sub-groups of the small business population.

The aim of this rural analysis is to assess the similarities and differences between Scottish
SMEs in three geographic areas: accessible rural, remote rural and urban/small towns.
The reason for separating rural into two distinct areas is so that intra-rural differences can
be explored. Rural Scotland is defined in accordance with the Scottish Executive’s core
definition of rurality (see section 3.1).

The rural analysis explores three main areas:
e Characteristics of SMEs

e Issues facing SMEs

e Sources of advice
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2 Summary of results

The findings show that there are some significant differences between businesses in the
three geographic areas in Scotland.

2.1 Characteristics of SMEs

e The size of business does not differ significantly across the three geographic areas.
There are slightly more firms with no employees in the accessible rural area and
the remote rural area than in the urban/small town area (45% and 42%,
respectively). In the remote rural area there are fewer medium firms (38%).

e There are more businesses from the financial services sector and fewer from the
agricultural sector in the urban/small town area than in the accessible rural and
remote rural areas. It is interesting to note that the proportion of manufacturing
firms is highest in the accessible rural area. Retail and wholesale are less
prominent in accessible rural and remote rural areas.

e Over half of the businesses in the urban/small town area are companies, whereas
in the remote rural area just over a third of the businesses are companies (56%
compared to 32% in the remote rural area). The general tendency in the accessible
and remote rural areas is towards unincorporated businesses.

e The areas with the highest proportion of family owned businesses are the
accessible rural area and the remote rural area (73% in each), compared to 64%
of businesses in the urban/small town area.

o Membership of trade bodies is related to location of the business as 51% of firms
in the urban/small town area are members of a trade or business association,
compared to 44% of firms in the remote rural area (accessible rural area — 50%0).

2.2 lIssues facing SMEs

e Respondents to the survey were asked if the sales objectives for the business over
the next three to five years were to grow, stay the same or reduce. The
proportion of businesses growing is highest in the accessible rural area (58%;
urban/small town area — 52%, remote rural area — 54%). However, the proportion
of businesses planning to reduce sales is also highest in the same area (5%;
urban/small town area — 1%, remote rural area — 0%).

e Respondents were asked to identify the greatest obstacle to the success of their
businesses. The economic environment was ranked as the greatest obstacle by
more businesses in the urban/small town area than in the other two areas (21%,
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compared to 18% both in the accessible rural area and in the remote rural area).
For businesses in the remote rural area the greatest obstacle is taxation (20%).

e There are nearly twice as many (12%) businesses from the urban/small town area
that serve markets ‘mostly in the UK outside Scotland’, compared to businesses in
the remote rural area (7%).

e Businesses from the urban/small town area are more likely to export abroad
(Europe, America, Middle East, Far East, rest of Asia, Australia and New Zealand)
than businesses in rural area, 15% compared to 12% for both accessible and
remote rural areas.

e Overall 22% of Scottish businesses had had difficulties renewing their commercial
combined insurance in the last year. The proportion of businesses having
difficulties in renewing their insurance was highest in the accessible rural area
(24%) compared to 22% in the urban/small towns area and 20% in the remote
rural area.

. In seeking finance, 26% of the businesses in the remote rural area did not obtain
finance they had applied for, compared to 14% of businesses in the urban/small
town area and 5% in the accessible rural area.

e The geographic area of the business is a factor in the use of ICT as over a third of
the firms in the remote rural area do not use it (31%), compared to one in five
firms in the urban/small town area (19%). Fewer businesses in the remote rural
area have a website (22%, compared to 38% in the urban/small town area and
29% in the accessible rural area).

2.3 Sources of advice

e There is a relationship between use of advice and geographic area of the business
as 58% of businesses in the urban/small town area had used advice compared to
just 39% of businesses from remote rural area and 49% in the accessible rural
area. The main reasons for not using any advice were that the respondent felt
they had no need of help at the moment (72%) and had enough expertise inside
the business (15%). Only 1% of Scottish SMEs had not used advice because they
did not know any was available. The reasons for not using any advice do not vary
significantly among the three geographic areas.

e Prompted awareness of the Small Business Gateway/Business Improvement
Service was higher in the urban/small town area than in the remote rural area
(urban/small town area - 43%, accessible rural area — 46%, remote rural area —
28%). Very small numbers of businesses had used the Small Business
Gateway/Business Improvement Service.
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3 Methodology

3.1 Urban/rural classification

The Scottish Executive core definition of rurality is a settlement with less than 3,000
residents. By adding drive times to larger settlements to this core definition, accessible
and remote rural areas are then distinguished. This results in the following classification
(known as the Scottish Household Survey (SHS) urban/rural classification):

Large urban areas: Settlements with a population of over 125,000

Other urban areas: Settlements with a population of between 10,000 and
125,000

Accessible small towns: Settlements with a population of between 3,000 and

10,000 within a 30 minute drive time from a settlement of
10,000 or more

Remote small towns: Settlements with a population of between 3,000 and
10,000 more than a 30 minute drive time from a
settlement of 10,000 or more

Accessible rural: Settlements with a population of less than 3,000 within a
30 minute drive time from a settlement of 10,000 or more

Remote rural: Settlements with a population of less than 3,000 more than
a 30 minute drive time from a settlement of 10,000 or
more

The businesses in the survey were classified into these six categories on the basis of
postcode information.

3.2 Sample frame

Respondents were selected at random from a sample that in turn had been randomly
selected from the Dun & Bradstreet (D&B) database of enterprises in Scotland. SIC code
and proprietorship were then used to split the sample in the same proportions as the
population of small businesses in Scotland®. The sample frame contained 4,000
organisations and was structured as shown in Appendix 2.

The sample provided by D&B was flagged on their database so that the organisations could
be excluded from future surveys for the Scottish Executive.

! Figures supplied by SBS 29/11/2002
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The D&B database is thought to provide a representative sample of businesses in the
micro, small and medium size groups. However, the sample of sole traders is likely to have
an overrepresentation of more established firms and those selling to the public.

3.3 Questionnaire

The survey was carried out by telephone and the questionnaire was completed by the
interviewer using CATI software. The questionnaire is shown in Appendix 2. The interviews
took, on average, 20 minutes.

The order of multiple choice prompted answers and multiple question sets was rotated
each time the questionnaire was completed to avoid any bias due to the order of
questions.

3.4 Response rate for the survey

In total 1,756 organisations were contacted and asked to participate:
e 1,002 completed interviews
o 224 refused to participate — a refusal rate of 14%
e 181 were out of size band quota
e 126 were not SMEs
e 88 were no longer in business
e 135 were appointments: respondents who agreed to participate and made an
appointment for an interview but were not needed to meet quotas.
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3.5 Weighting

The results for each of the four size categories have been weighted on the basis of the
number of organisations in the category. The source for the estimate of the population is
businesses registered on the Interdepartmental Business Register in 2001. The weighting
factors used are:

Size Number of Sample Weighting factor
businesses in (Population/Sample)
population

Zero employees 56,899 167 341

Micro (1-9 employees) 65,845 334 197

Small (10-49 employees) 12,119 334 36

Medium (50-249 2,096 167 13

employees)

Table 1: Weighting factors

The responses were analysed to establish both qualitative and quantitative data. The
quantitative analysis was carried out using SPSS 11.5.2.1 — this is specialist software that
is particularly effective for analysing survey data. The use of SPSS ensures that all
analysis will be documented, transparent and repeatable.

The data was analysed to provide statistical results for each question. The use of syntaxes
allows question responses to be analysed against each other where this is felt to add to an
understanding of the objectives. Quantitative data and analysis is reported in the text of
the report and through the use of tables and charts.

This report illustrates results analysed by geographic area of the business. The report
covers only topics as per specification provided by the Scottish Executive Environment and
Rural Affairs Department.

All the results are analysed by geographic area. Businesses with zero employees have
been removed from the results: as they are by far the most numerous category their
inclusion would dominate any overall results. However, where results are specifically
analysed by size of the business and employment, businesses with zero employees have
been included in order to provide a more accurate picture of the business environment in
Scotland. Where this is the case, this has been indicated by a footnote.
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3.6 Confidence in the results

The confidence interval for the results in this report describes the probability that the
result lies within a particular band. Normally 95% confidence intervals are reported — this
is the band within which there is a 95% probability that the true result lies. Confidence
intervals are a function of the size of the sample for a survey.

In the cases when the total number of responses used for the analysis is over 400, it is
possible to say that we can be 95% sure that the true value is within £5% of the estimate
suggested by the sample. However, when only a subset of the sample provides results for
analysis, or the analysis is broken down by sector or size band, the number of responses

for a particular estimate will often be fewer than 100, or even fewer than 10.

The following table gives a guide to the maximum range of values that are covered by
95% confidence intervals:

Number of Maximum range of | Lower bound for an Upper bound for an
responses variability estimate of 50%6 estimate of 50%6
1,000 +3.2% 46.8% 53.2%
400 +5.0% 45.0% 55.0%
100 +10.0% 40.0% 60.0%
25 +20.0% 30.0% 70.0%
9 +33.3% 16.7% 83.3%

Table 2: Values covered by 95%b6 confidence intervals

In cases where the sample sizes are lower, the variability within the results is clearly
higher to the extent that for a number of responses fewer than 100 an individual result can
only be indicative and should not form the basis of any specific conclusions.

A warning, which refers back to this note, is added to the charts in the analysis where the
overall number of responses is fewer than 400, or where individual results by sector or size
band are based on fewer than 100 responses.

The exact number of responses to a question from the survey is indicated with n. The
number for n is not always consistent because some questions were missed in some
interviews due to time constraints on the part of the respondent. These questions were
between 124 and 245 inclusive. 140 of the 1,002 interviewees missed some questions
(although not necessarily all of those between 124 and 245).

10
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3.7 Characteristics of respondents?

3.7.1 Geographic areas

The table below shows the split of the businesses in each of the geographic areas:

Geographic area Number of respondents

Large urban areas 300
Other urban areas 140
Accessible small towns 10
Remote small towns 15
Accessible rural areas 373
Remote rural areas 164
Total 1,002

Table 3: Respondents by geographic area

Businesses in the urban and small towns areas were grouped together to form a single
geographic area because of the small sample sizes, particularly in the small towns areas.
The urban/small towns area effectively represents a ‘non-rural’ group.

We cannot judge whether the numbers in each geographic area are representative because

there is no information (as yet) on the business population in Scotland by the SHS
urban/rural classification.

3.7.2 Size of business

The split of businesses in Scotland that participated in the survey by size is shown below:

Size of business Urban/small Accessible Remote Total
town area rural area rural area

Zeros and limited 64 72 31 167

companies with one

employee (O

employees)

Micro (1-9 142 129 63 334

employees)

Small (10-49 170 112 52 334

employees)

Medium (50-249 89 60 18 167

employees)

Total 465 373 164 1,002

Table 4: Respondents by business size and geographic area

2 The figures in section 3.7 are not weighted because they refer to the 1,002 respondents from

Scotland and not to the businesses in Scotland as a whole

11
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3.7.3 Business activity

The split of businesses that participated in the survey by activity is shown below:

Activity Urban/small | Accessible | Remote Total
town area rural area | rural area

Agriculture 3 40 23 66

Manufacturing 94 69 15 178

Construction 51 48 16 115

Retail and wholesale 109 70 33 212

Hotels and restaurants 33 35 21 89

Transport and 30 25 20 75

communications

Financial, real estate, 75 35 17 127

renting

Education, health and other 70 51 19 140

Total 465 373 164 1,002

Table 5: Respondents by activity and geographic area

3.7.4 Ethnic group

3% (n=35) of respondents considered themselves to be members of an ethnic minority
group. 22 of these are in the urban/small town area and another 11 are in the accessible
rural area.

3.7.5 Age

14% of respondents were between 25 and 35 years old. 29% of respondents were
between 36 and 45 years old, and 46% were between 46 and 60. 1% (n=10) of the
respondents were younger than 25 and 10% (n=99) were over 60. There is no significant
relationship between age of respondent and geographic area.

12




Omnibus Survey of Small Businesses in Scotland 2002 .
Rural Analysis
Final Report — September 2003

DATABUILD

4 Characteristics of SMEs

4.1 Distribution

The table below shows the split of the businesses in each of the geographic categories
(after weighting):

Geographic area Proportion of businesses (26)

Large urban areas 27.0
Other urban areas 11.7
Accessible small towns 1.0
Remote small towns 2.0
Accessible rural areas 40.0
Remote rural areas 18.3
Total 100.0

Table 6: Businesses by geographic area

4.2 Size of the business®

Size of the business does not differ significantly across the three geographic areas, as is
shown in the graph below:

Urban/small tow n 49

Accessible rural 46

[ vedium
49 [Csmal
|:| Micro business

v -Zeros

v v
70 80 9 100

Remote rural area

24

v v v v
0 10 20 30 40 50

Proportion of businesses

Figure 1: Size of the business by geographic area (weighted, n=1,002)

There are slightly more firms with no employees in the accessible rural area (45%) and the
remote rural area (42%) than in the urban/small town area (38%). In the remote rural
area there are fewer medium firms.

®Includes businesses with zero employees. See Chapter 3.5 Weighting

13
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4.3 Business activity

In all geographic areas the majority of businesses are from the retail and wholesale
sectors. The graph below shows business activity by geographic area:

Urban/small town < 13

|:| Education/health

|:| Transport

[ |Hotels/restaurants

Accessible rural «

- Retail and w holesale

Remote rural area < [EE construction

[ ]Manufacturing

|:|Agriculture

0 10 20 30 40 5 60 7 8 9 100

Proportion of businesses

Figure 2: Business activity by geographic area for micro, small and medium businesses
(weighted, n=835)

There are more businesses from the financial services sector and fewer from the

agricultural sector in the urban/small town area than in the other areas. It is interesting to

note that the proportion of manufacturing firms is highest in the accessible rural area.
Retail and wholesale are less prominent in both the accessible and remote rural areas.

14
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4.4 Legal status

38% of businesses in Scotland are limited companies, 40% are sole traders and 22% are
partnerships (n=835 — confidence limit within + 3%). There is a relationship between
geographic area of the business and legal status of the business, as is shown in the chart
below:

Urban/small tow n+ 26 18

Accessible rurald 26

Remote rural aread 34 [ company

|:| Partnership

|:| Sole trader
L
100

v v v v v v v
0 10 20 30 40 80 920

<o
S
3

Proportion of businesses
Figure 3: Legal status by geographic area for micro, small and medium businesses
(weighted, n=835)

Over half of the businesses in the urban/small town area are companies, whereas in the
remote rural area just over a third of the businesses are companies. The general tendency
in the accessible and remote rural areas is towards unincorporated businesses.

15
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4.5 Age of the business

868 respondents were able to provide a year for when the business was established

(n=868 - 95% confidence limit within + 3%). 40% of Scottish firms are more than twenty years
old, 21% are between eleven and twenty years old, 18% are between six and ten years
old and 21% are less than six years old.

The chart below shows the age of the businesses in the three geographic areas:

Urban/smalltown< 20 19 18 42
Accessible rural 22 16 24 39
|:| Tw enty years or more
|:| Eleven to tw enty
Remote rural area«q 18 17 25 40 years

|:| Six to ten years

|:| Five years and less
L] L L] L] J J I J J
0 10 20 30 40 50 60 70 80 90 100

Proportion of businesses

Figure 4: Age of the business by geographic area (weighted, n=868)

Businesses in the remote rural area are slightly more likely to be older than ten years than
businesses in the urban/small town area or the accessible rural area.

Although the data from the survey had been weighted to the overall business population in
Scotland, there appears to be a discrepancy between the average age of the business
reported here and the average age of the business as represented by Scottish Executive
data. This might be due to a random sampling error of newer firms being
underrepresented.

16
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4.6 Family business

69% of the businesses in Scotland are family owned (n=835 - 95% confidence limit within +
3%).

The areas with the highest proportion of family owned businesses are the accessible rural
area and the remote rural area (73% in each), compared to 64% of businesses in the
urban/small town area.

Over half of the family businesses in Scotland (54%) are controlled by the first generation.
The proportion of firms owned by the first generation is highest in the remote rural area
(58%; urban/small town area — 56%, accessible rural area — 49%). However, the highest
proportion of family owned businesses that plan to keep the business within the family is in
the accessible rural area (58%; urban/small town area — 49%, remote rural area — 51%).

4.7 Employment*

On average the businesses in the survey employ five people (businesses established in
2002 have been excluded from these results in order to provide a cut off point and a more
accurate picture of employment in Scotland). The highest average number of employees is
in the urban/small towns area (7 employees), and the lowest is in the remote rural area (4
employees; accessible rural area - 5).

4.8 Membership of trade bodies

549% of Scottish businesses are members of trade bodies — mainly trade associations,
although 17% are members of the Federation of Small Businesses.

Membership of trade bodies is related to location of the business as 51% of firms in the
urban/small town area are members of a trade or business association, compared to 44%
of firms in the remote rural area (accessible rural area — 50%0).

4Includes businesses with zero employees. See Chapter 3.5 Weighting
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5 Issues facing SMEs

5.1 Health of the business

Respondents to the survey were asked how well their business is doing. 83% feel that their
business is doing fine or really well (n=835 - 95% confidence limit within % 3%).

There are no significant differences between how businesses are performing in the three
geographic areas:

Urban/small town 58 | 13

Accessible rural 64

-Concern about

survival

Remote rural area 62 (13 |:|Have a few problems

|:|Fine could do better

_Doingreallywell

0O 10 20 30 40 50 60 70 80 90 100

Proportion of businesses

Figure 5: Business health by geographic area for micro, small and medium businesses
(weighted, n=835)

5.2 Sales objectives

Respondents to the survey were asked if the sales objectives for the business over the
next three to five years were to grow, stay the same or reduce.

55% of Scottish businesses aim for their sales to grow in the next three to five years. The
proportion of businesses growing is highest in the accessible rural area (58%; urban/small
town area — 52%, remote rural area — 54%). However, the proportion of businesses
planning to reduce sales is also highest in the same area (5%; urban/small town area —
1%, remote rural area — 0%).
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5.3 Encouragement

Respondents to the survey were asked whether they would encourage someone to start up
in business. 63% of businesses in Scotland would (definitely or probably) encourage
someone to start up in business (n=835 - 95% confidence limit within = 3%). The chart below
shows the views of businesses by geographic area:

Urban/small town «

Accessible rural «

E]Don't know
7// Not at all

\\§ ' Z
Remote rural area 32 [ Ino

X Probably
E]Deflnltely

0 10 20 30 40 50 60 70 80 90 100

Proportion of businesses

Figure 6: Encourage someone to start up in business by geographic area for micro, small
and medium businesses (weighted, n=835)

The proportions that would encourage other people to start up in business are highest in
the urban/small town area (66%), while the lowest proportion is in the remote rural area
(61%; accessible rural area — 62%).
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5.4 Obstacles to the success

5.4.1 All obstacles

All participants to the survey were asked about the issues that affect the success of their
business. Respondents were then read a list of other issues to which they were asked to
give a yes/no answer (Q42: “lI am going to read you a list of other issues and | would like
you to tell me which, if any, represent obstacles to the success of your business:

e Cashflow (late payment, debtors, can’t get credit from suppliers, etc)

e Obtaining finance (can’t get grants, loans, etc)

e Regulations (employment regulations, national minimum wage, stakeholder
pensions, health and safety, etc)
e Taxation (VAT, PAYE, national insurance, corporation tax, income tax, business

rates)

e Employing, training and keeping staff
e The economic environment/strength of sterling/recession
e Keeping up with new technology

e Availability of suitable premises

e Sales and marketing/competition

e Insurance (Employer’s Liability, car insurance)

e None.”)

Half of the businesses cite tax and regulations as an obstacle to the success of their
business and more than 40% mention the economic environment. Although the most
commonly cited obstacles are the same for the three geographic areas, firms in the
urban/small town area are most likely to cite the economic environment (51%), firms in
the accessible rural area are most likely to cite tax (50%) and firms in the remote rural
area are most likely to cite regulations (51%).

The full results for both unprompted and prompted obstacles are shown in the table below:

Obstacle Urban/small Accessible Remote
town area rural area rural area

Cashflow 33.8% 36.4% 30.5%
Obtaining finance 17.1% 12.1% 10.4%
Regulations 45.6% 48.5% 51.1%
Taxation 48.3% 49.6% 50.7%
Employing, training and keeping staff 28.9% 32.7% 26.0%
The economic environment 51.4% 42.3% 43.4%
Keeping up with new technology 14.9% 14.9% 14.0%
Availability of suitable premises 14.3% 9.1% 10.9%
Sales and marketing/competition 39.2% 34.0% 33.3%
Insurance 24.2% 27.7% 26.6%
None 6.0% 6.1% 6.8%

Table 7: Unprompted and prompted obstacles by geographic area
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Respondents that mentioned tax as an obstacle to their business were further probed to

describe which aspect of taxation was a bigger issue. The level of tax is more of a burden
to firms in the remote rural area, as is shown in the chart below:

Urban/small town

Accessible rural

Remote rural area

10 20 30 40 50

o

Proportion of businesses

60

|:|Administrative

burden
The level of tax
|:|Both

Figure 7: Aspect of tax by geographic area for micro, small and medium businesses
(weighted, n=404)
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5.4.2 Greatest obstacle

Respondents were asked to rank the issues they had mentioned. Nearly one in every five
Scottish businesses considers the economic environment to be the greatest obstacle to the
success of their businesses. The next most commonly cited obstacles are
sales/competition, tax and regulations.

Geographic area of the business appears to be a factor in identifying the main obstacle
(this excludes the 7% who did not identify any problem). The chart below shows the
relationship between geographic area of the business and the top five greatest obstacles to
the business (n=788 - 95% confidence limit within + 3%):

14

Urban/small town « 11

Accessible rural «

17 Regulations
) [ Taxation
Remote rural aread 15 = [ star
LY} Economic environment

|:| Saleg/Competition

0 5 10 15 20 25 30

Proportion of businesses
Figure 8: Greatest obstacle by geographic area for micro, small and medium businesses
(weighted, n=788)

The economic environment is more important for businesses in the urban/small town area
than in the other two areas. For businesses in the remote rural area the greatest obstacle
is taxation (20%0).
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5.5 Markets served

Respondents were asked whether they would describe the markets they served as mostly

in Scotland, mostly in the rest of the UK or mostly international. 78% of firms mostly serve
markets within Scotland (n=835 - 95% confidence limit within = 3%). There are nearly twice as
many businesses (12%) from the urban/small town area that serve markets mostly within

the UK, compared to firms in the remote rural area (7%; accessible rural area — 10%0).

The full results are shown in the table below:

Market Urban/small Accessible Remote
town area rural area rural area
Mostly within Scotland 83.6% 86.0% 88.3%
Mostly in the UK outside Scotland 12.0% 10.3% 7.3%
Mostly international 4.4% 3.7% 4.4%

Table 8: Markets served by geographic area
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5.6 Foreign trade

All respondents to the survey were asked whether they undertake any foreign trade, i.e.
do they sell outside the UK or do they import. 14% of the businesses export and 11% of
the businesses import (n=835 - 95% confidence limit within + 3%).

Businesses from the urban/small town area are more likely to export than businesses in
the remote rural area, 15% compared to 12%. However, the area with highest proportion
of businesses with any foreign trade (exporting and/or importing) is the accessible rural
area, as is shown in the chart below:

15

Urban/small town

12

Accessible rural
14

12

Remote rural area

9 |:|Expon
|:|Import

0o 5 10 15 20

Proportion with foreign trade

Figure 9: Foreign trade by geographic area for micro, small and medium businesses
(weighted, n=835)

Where firms do export, foreign trade accounts, on average, for 24% of sales. The average
proportion of sales that are exported is highest for businesses in remote rural area (30%b)
which is due to a couple of firms for which export accounts for around 80% of their sales
(the average for urban/small town area is 23%, and the average for the accessible rural
area is 22%).

The most common destination for exports and source for imports in all three geographic
areas is Europe, followed by America.

All respondents to the survey were asked about the obstacles to trading abroad and their
respondents were categorised as follows:

e Fear of the unknown

e Lack of government support

e Lack of information

e High level of risk and uncertainty

e No resources available

e Product not suitable

e No demand

e Business is too small
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e Effort of selling abroad
e Other
e No obstacles.

For 39% of businesses there are no obstacles to trading abroad, and a further 30% think
that their business’s product or service is not suitable for export. There are no significant
differences in the obstacles to trading abroad among businesses from the three geographic
areas.
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5.7 Employer’s liability insurance

Employers were asked if they had commercial combined insurance which covered
employer’s liability. 8% of Scottish businesses with employees do not have employer’s
liability (n=835 - 95% confidence limit within + 3%). There are only very small differences
between businesses in different areas.

Overall 22% of Scottish businesses had had difficulties renewing their commercial
combined insurance in the last year. The proportion of businesses having difficulties in
renewing their insurance was highest in the accessible rural area (24%0):

Urban/small town « 22
Accessible rural « 24
Remote rural area 20
0 5' 12) 1'5 2'0 2'5 30

Proportion of businesses with difficulties

Figure 10: Difficulties in renewing insurance by geographic area for micro, small and
medium businesses (weighted, n=835)

When asked about the difficulties that they had faced in renewing their policy, 80% of
businesses with difficulties (18% of all businesses) said that their premium was higher and
7% (2% of all businesses) had not been offered a renewal. The area with the highest
proportion of firms that faced increased premiums was the remote rural area (97% of
those facing difficulties; urban/small town area — 83%, accessible rural area — 84%). The
proportion of businesses to which no renewal was offered was highest in accessible rural
area (11% of those facing difficulties; urban/small town area — 6%, remote rural area —
3%).

The average increase in insurance is 74%. The average increase in insurance has been
twice as high for businesses in the remote rural area (123%), compared to businesses in
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the accessible rural area (61%). For the urban/small town area it has been 67%. The
figures by geographic area should be treated with some caution since they are based on a
small size. This is particularly the case for the remote rural area where the figures are
based on the 20% of businesses facing difficulties in the remote rural sample.
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5.8 Finance

5.8.1 Raising finance

26% (2001 — 33%) of businesses in Scotland had tried to obtain finance in the past year
(n=835 - 95% confidence limit within + 3%). The proportion is lowest for businesses in the

remote rural area (23%) and highest for the accessible rural area (28%; urban/small town

area — 26%).

5.8.2 Sources of finance

For Scottish businesses that had tried to raise finance, the main sources of finance tried

were bank loans (12%), followed by bank overdrafts (7%6). The main sources for finance
are the same for firms across the three geographic areas:

Source of finance Urban/small Accessible Remote
town area rural area rural area

Equity/shareholder - .0% -
Bank overdraft 7.3% 7.6% 3.9%
Bank loan 13.7% 12.3% 7.2%
Mortgage for property purchase 2% - -
Leasing/hire purchase 1.2% 3.3% 6.3%
Factoring 1% 1% -
Loan from family .0% - -
Government supported loan 2.1% 1.4% 2.7%
Grants 2.0% .9% 4.7%
Other finance 2.7% 2.4% .5%

Table 9; Sources of finance by geographic area
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5.8.3 Difficulties in obtaining finance

78% of the businesses that had tried to obtain finance did not have any difficulties raising
the finance they needed, and a further 6% raised all the finance they had applied for but
had some difficulties. The proportion of firms that did not obtain finance is highest in the
remote rural area (26%) compared to 14% in urban/small towns and 5% in the accessible
rural area:

Urban/small town «

_

.

.

_

[_]Did not obtain
LJ LJ LJ LJ LJ LJ LJ LJ LJ L]
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Accessible rural 4

No difficulties

|:| Obtained some

Remote rural area« 26 finance

Il fin. with diffic

Proportion of businesses

Figure 11: Difficulties in raising finance by geographic area for micro, small and medium
businesses (weighted, n=264)

The proportion of firms that had no difficulties in obtaining the finance they applied for was
highest in the accessible rural area, 86%, compared to 76% of firms in the urban/small
town area and 65% in the remote rural area. The results in Figure 11 should be treated
with caution due to the small sample size.

29



Omnibus Survey of Small Businesses in Scotland 2002

Rural Analysis
Final Report — September 2003

(=]

DATABUILD

Firms that did not obtain any or part of the finance they applied for were asked about the
reasons they were given (n=31- 95% confidence limit within = 18%). Again the results should
be treated with caution due to the small sample size. The full results are shown below:

Reasons for being refused finance | Urban/small Accessible Remote
town area rural area rural area

Lack of trading history - - -
Lack of security 12.6% - 21.3%
Business with not enough potential 16.1% 38.2% 3.3%
No reason given 38.3% 7.0% 36.0%
Do not know the reason 6.5% 7.0% -
Other reason 28.7% 47.7% 39.4%

Table 10: Reason for being refused finance by geographic area

It is interesting to note that over a third of the businesses in the accessible
refused finance on the basis that the business had not enough potential.

Other reasons for being refused finance were:
e “We were turned down by a private company because they had a reduction in
actual funds and we didn't fit their priorities and criteria.”

e “There is no more money left for retail, only manufacturing and wholesale.”

e “We tried to raise money for a public skate and play area for children. The amount
we wanted was £200,000 from the Lottery. However, because we are providing
public services, we were told we should seek public funding.”

e “They give to other charities and they can't spare us the cash.”

e “There was no particular reason, just they have not got the funds to provide.”

e “lt was because the business wasn't in debt, we were told that if we had been over

laden with debts then we would get a grant.”
e “Because of court action that is occurring at the moment.”

rural area were
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5.8.4 Effect on the business

The effect of the obstacles in raising finance is shown in the table below® (n=57 - 95%

confidence limit within £ 149%b):

Effect on the business Urban/small Accessible Remote
town area rural area rural area

Threatens survival 14.8% 16.7%

Cannot grow as fast as would like 47.1% 33.4% 56.9%
Takes up management 24.5% 4.2% 23.1%
Pushes up costs 13.7% - -
Affects investment 31.9% 19.8% 40.0%
Affects productivity 3.4% 22.9% 23.1%
Other effect on the business 24.4% 19.8% 20.0%

Table 11: Effect on the business by geographic area

It is interesting to note that fewer businesses in the accessible rural area (20%) are
concerned about the effect on investment than in the remote rural area (40%). Concerns
about not being able to grow as fast as would like also differ by geographic area: 57% of

businesses in the remote rural area are concerned about the effect of raising finance on
their ability to grow fast, compared to 47% in urban/small town area and 33% in the

accessible rural area.

Other effects on the business cited by respondents were:
e “We lose money on the interest charged by contractors whilst waiting for the

grant.”

e “We have had to discount our fees to make sure that we get paid on time.”
e “We had to abandon the project, it just wasn't worth it.”
¢ “The fee that we had to spend on hiring lawyers and accountants caused us severe

cash flow problems.”

5 Results on Fig.12 should be treated with caution due to the small sample size
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5.8.5 Business Angels

All respondents to the survey were asked if they were aware of business angels, private
investors who invest in small businesses in return for a share of the equity. Just over one
in five businesses is aware of business angels, mainly in the urban/small town area (n=835
- 95% confidence limit within = 3%), as is shown in the chart below:

Urban/small tow n 9 35
Accessible rural 4 21
Remote rural area 9 18
v v v v v v v
0 5 10 15 20 25 30 35 40

Proportion of businesses

Figure 12: Awareness of Business Angels by geographic area (weighted, n=835)

Regardless of whether respondents were aware of business angels, they were asked about
Linc Scotland, an organisation that helps businesses find private investors or business
angels in Scotland. 11% of businesses have heard of the organisation (n=835 - 95%
confidence limit within = 3%). The highest proportion of firms that were aware of the
organisation was in the urban/small town area (14%; accessible rural area — 8%, remote
rural area — 7%0):

Urban/small town 4 14

Accessible rural 8

Remote rural area 4 7

0 5 10 15 20

Proportion of businesses

Figure 13: Awareness of Linc Scotland by geographic area (weighted, n=835)
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5.9 Information technology

All respondents to the survey were asked whether their business used ICT. 70% of
businesses in Scotland use information technology, (n=819 - 95% confidence limit within +
3%). The responses by geographic area are as follows:
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Figure 14: Use of IT by geographic area for micro, small and medium businesses (weighted,
n=819)

81% of businesses in the urban/small town area use PCs compared to 77% in the
accessible rural areas and 69% in the remote rural area. The geographic area of the
business is a factor in the use of ICT as over a third of the firms in the remote rural area
do not use it (31%), compared to one in five firms in the urban/small town area (19%). It
is also interesting to note that fewer businesses in the remote rural area have a website
(22% compared to 36% in the urban/small town area).

Respondents were asked whether they use information technology for any of the following:
e Financial accounting
e Invoicing
e Marketing or customer relationship management
e Production
e Logistics or delivery
e Research and development
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The most common use is for financial accounting (72%) and invoicing (63%). The full
results on use of ICT by geographic area are shown below (n=711 - 95% confidence limit
within =+ 49%):

Use of ICT Urban/small Accessible Remote
town area rural area rural area

Financial accounting 72.3% 76.2% 58.8%
Invoicing 63.5% 66.1% 55.5%
Marketing or customer relationship 47.4% 30.0% 25.4%
management

Production 26.3% 18.4% 13.4%
Logistics or delivery 21.3% 14.7% 14.6%
Research and development 18.6% 14.6% 13.0%
None of the above 14.6% 11.1% 25.5%

Table 12: Use of ICT by geographic area

12% of businesses with Internet access in Scotland have a broadband connection to the
Internet (n=592 - 95% confidence limit within + 49%). Over twice as many firms in the
urban/small town area (19%) have a broadband connection compared to firms in the
remote rural area of which only 8% have broadband (accessible rural area — 9%).

A higher proportion of businesses in the urban/small area (40%) plan to have broadband
connection in the future, compared to the other two geographic areas. However, it is
interesting to note that more firms in the remote rural area (38%) plan to have broadband
connection than firms in the accessible rural area (33%).
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6 Sources of advice

In this chapter we report the findings on use of external advice, in particular the use of
public advisory and business support services. In the Scottish Enterprise area this is
delivered primarily through the Small Business Gateway (SBG). At the time of the survey
this service was branded as Business Information Source (BIS), and respondents in the
Highlands and Islands Enterprise (HIE) were asked if they were aware of BIS.

6.1 Use of advice

Respondents were asked about sources of advice that they had used in the past year.
Nearly half (49%) of micro, small and medium-sized firms had not used any external
advice at all (n=835 - 95% confidence limit within = 3%). The most common source of advice
used was accountants (25% of firms), followed by Highlands and Islands
Enterprise/Scottish Enterprise, solicitors (8%), and consultants (7%).

There was a relationship between use of advice and geographic area of the business as
58% of firms in the urban/small town area had used advice compared to just 39% of
businesses from remote rural area:

Urban/small town 4 58

Accessible rural 49

Remote rural area 4 39

0 5 10 15 20 25 30 35 40 45 50 55 60
Proportion of businesses

Figure 15: Use of advice by geographic area for micro, small and medium businesses
(weighted, n=835)

The main reasons for not using any advice were that the respondent felt they had no need
of help at the moment (72%) and had enough expertise inside the business (15%). Only
1% of Scottish SMEs had not used advice because they did not know any was available.
The reasons for not using any advice do not vary significantly among the three geographic
areas.
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6.2 Awareness of other advice in addition to the ones used already

When asked about sources of advice that they were aware of in addition to the ones that
they had used, 17% of businesses mentioned Scottish Enterprise/HIE and 4% mentioned
Small Business Gateway or Business Information Source (n=835 - 95% confidence limit within
+ 3%). 52% of businesses are not aware of any other sources of advice.

The chart below shows awareness of other sources of advice by geographic area:

Urban/small town < 47
Accessible rural « 46
Remote rural area« 55

L) v v
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Proportion of businesses

Figure 16: Awareness of advice by geographic area for micro, small and medium businesses
(weighted, n=835)

Businesses from the remote rural area are more aware of other sources of advice in
addition to the ones already used than from the other geographic areas.
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6.3 Small Business Gateway/Business Information Source

6.3.1 Awareness

Unprompted awareness is defined as those who mentioned that they had used SBG/BIS
within the last year and those who, when asked if they were aware of an information and
advice service for small business including a national contact centre and network of local
operators, were aware of the service and the name without prompting.

Prompted awareness is defined as those who, when prompted with the name, had heard of
SBG/BIS. 54% of micro, small and medium businesses in Scotland are aware of Small
Business Gateway/Business Information Source.

There is a strong relationship between awareness of Small Business Gateway/Business
Information Source and geographic area.
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Figure 17: Awareness of Small Business Gateway/Business Information Source by
geographic area for micro, small and medium businesses (weighted, n=835)

Nearly twice as many firms in the urban/small town area are aware of the SBG/BIS than in
the remote rural area (urban/small town area — n=238, accessible rural area — n=172,
remote rural area — n=52).
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6.3.2 Use of Small Business Gateway/Business Information Source

88 respondents in micro, small and medium firms had used SBG® (urban/small town area —
n=43, accessible rural area — n=36, remote rural area — n=9). Answers should be treated
with caution due to the small sample size (n=88 - 95% confidence limit within + 11%).

Use of SBG/BIS is also connected to the geographic area of the business: 12% of firms in
the urban/small town area had used it, compared to 11% in the accessible rural area and
8% in the remote rural area. Although the result should be treated with caution due to the
small sample size.

SBG/BIS is used more than once mostly in the urban/small town area: 54% of the
businesses in the urban/small town area, compared to 45% in the accessible rural area
and 24% in the remote rural area.

78% of the businesses that had used SBG/BIS in the accessible rural area and 61% of the
users in the urban/small town area had used it in the last year, a significantly higher
proportion than businesses in the remote rural area of which only 41% had used it in the
last year.

One third of the firms in the urban/small town area and the accessible rural area said that
their expectations when they last used SBG/BIS were fully met or exceeded, compared to
only one in five businesses in the remote rural area.

75% of the businesses that had used SBG/BIS would recommend it to others (urban/small
town area — 77%, accessible rural area — 73%, remote rural area — 76%). Again due to
small sample sizes, these results should be treated with caution.

6.3.3 Satisfaction with Small Business Gateway/Business Information Source

The respondents to the survey that had used the Small Business Gateway/Business
Information Source were asked how satisfied they were with the efficiency of the service,
the quality of the advice and the overall service that they received from Small Business
Gateway/Business Information Source. The options were: very satisfied, fairly satisfied,
neither satisfied nor dissatisfied, fairly dissatisfied and very dissatisfied.

The proportion satisfied (fairly or very) varies by geographic area, though comparison
between areas should be treated carefully due to the small humber of respondents in some
areas (n=88 - 95% confidence limit within + 119%0).

8 Respondents in the HIE area were asked about BIS. Whilst some respondents in HIE may
have used their LEC or HIE for advice, very few said they had used the BIS product (three
respondents: one in the urban/small town area and two in the remote rural area).
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Overall, 69% of the businesses that have used SBG/BIS are fairly or very satisfied (n=88 -
95% confidence limit within *+ 119%6).

Interestingly, the highest proportion of firms satisfied with the efficiency of the service is in
the remote rural area (76%) and the lowest is in the accessible rural area (60%;
urban/small town area- 71%).

However, the proportion of firms satisfied with the quality of help is highest in the
accessible rural area (67%), compared to 55% in the remote rural area (urban/small town
area — 66%). Also in the accessible rural area the proportion of firms satisfied overall with
the service provided by the SBG/BIS is highest among the three geographic areas — 72%
(urban/small town area — 70%, remote rural area — 59%).
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6.4 Other schemes to assist small businesses

The number of respondents aware of and/or using other schemes is shown in the table

below (the responses have not been weighted due to the small numbers):

Jsed service | Heard of but | Not heard

not used of or used
RSA 25 133 670
Small Firms Loan Guarantee Scheme 21 172 635
Scottish Trade International 21 160 647
TCS/Teaching Company Scheme 9 51 768
Benchmark Index 9 125 694
SMART 5 94 729
Invest for Growth 5 155 668
Inside UK Enterprise 4 67 757
STEP 3 97 728
Business Growth Fund 2 79 747

Table 13: Awareness and use of other services (n=828)

It can be seen that in general there is a low level of awareness and use of the other

services.

The table below shows awareness of services by geographic area:

Irban/small | Accessible Remote

own area rural area rural area
RSA 70 46 17
Small Firms Loan Guarantee Scheme 94 55 23
Scottish Trade International 85 57 18
TCS/Teaching Company Scheme 31 16 4
Benchmark Index 57 48 20
SMART 51 33 10
Invest for Growth 85 44 26
Inside UK Enterprise 35 21 11
STEP 53 29 15
Business Growth Fund 36 35 8

Table 14: Awareness of other services by geographic area (n=828)

Awareness of other services is strongly related to geographic area, the
being the area with lowest awareness of all services.

remote rural area
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7 Appendix 1 — Additional results

7.1 Discrimination

7.1.1 Suffered discrimination

All respondents to the survey were asked if they ever suffered discrimination in the course
of running their business. 11% (n=819 - 95% confidence limit within = 3%) of businesses
reported suffering discrimination in the past. Half of those are in the urban/small town
area, compared to 9% of the firms in the remote rural area.

Respondents that had suffered discrimination were asked who discriminated against them.
The options were band/finance provider, employer, employee, customer, supplier,
landlord, advisor, other business owners or any other. A third of the businesses in the
accessible rural area and a third of the businesses in the remote rural area had been
discriminated against by customers. The full results are shown in the table below:

Who discriminated Urban/small Accessible Remote
town area rural area rural area

Bank/financial provider 22.8% - 12.7%
Employer - - 12.7%
Employee - - 2.3%
Customer 21.0% 33.0% 30.1%
Supplier 16.5% 19.9% 25.4%
Landlord - - -
Advisor - - -
Other business owner 11.4% 29.4% 17.4%
Other 45.9% 26.0% 1.6%

Table 15: Who discriminated by geographical area

Other instances of discrimination mentioned were discrimination by governmental bodies
(planning department, Scottish Executive and Enterprise Council), public agencies, local
authority.
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7.1.2 Reasons for discrimination

Respondents were asked what the main reason for discrimination was. The main reason for

discrimination is size of the business, cited by 48% of the businesses in the urban/small
town area, 50% of the businesses in the accessible rural area and 68% of the businesses
in the remote rural area. All results are illustrated in the table below:

Reasons for discrimination Urban/small Accessible Remote
town area rural area rural area

Race .5% 18.9% 2.3%
Gender .3% 4.7% -
Disability - 1.5% -
Age — too old 4.1% 1.5% 12.7%
Age — too young - - -
Size of business 47.6% 49.9% 68.3%
Other 52.2% 28.1% 16.7%

Table 16: Reasons for discrimination by geographic area

Other reasons for discrimination cited were religion, nature of the business, location,

competitors.

7.1.3 Government help

57% of the businesses that think the government could take actions to alleviate the
problem of discrimination are in the urban/small town area. Some of the comments cited

by all respondents are given below:

e “Government should appreciate the fact some small businesses can compete with

the big boys.”

e “Talk more to SMEs and get their views. The paperwork involved with employment/

vat/tax etc. does not help the owners run the business effectively.”

e “Government could come up with a fairer system of tendering.”
e “Could make petrol cheaper or reduce general transport costs.”
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7.2 Awareness of other schemes to assist small businesses

(weighted results)

The proportion of businesses aware of and/or using other schemes designed to assist small
businesses is shown below for each individual scheme. The results have been weighted to
represent the population of SMEs in each geographic area:

SMART Urban/small Accessible Remote rural
town area rural area area
Heard of service but not used 12.3% 9.6% 8.8%
Used service .8% 2% -
Not heard of or used service 87.0% 90.2% 91.2%
Teaching Companies/TCS Urban/small Accessible Remote rural
town area rural area area
Heard of service but not used 6.8% 4.4% 1.0%
Used service .1% 2% .1%
Not heard of or used service 93.1% 95.3% 98.9%
Benchmark Index Urban/small Accessible Remote rural
town area rural area area
Heard of service but not used 11.9% 10.2% 8.4%
Used service .9% 1% .1%
Not heard of or used service 87.2% 89.7% 91.5%
IUKE Urban/small Accessible Remote rural
town area rural area area
Heard of service but not used 9.3% 5.4% 5.9%
Used service .0% 2% .1%
Not heard of or used service 90.6% 94.3% 94.0%
Business Growth Fund Urban/small Accessible Remote rural
town area rural area area
Heard of service but not used 8.4% 9.2% 5.2%
Used service - 2% -
Not heard of or used service 91.6% 90.7% 94.8%
Small Firms Loan Guarantee Urban/small Accessible Remote rural
Scheme town area rural area area
Heard of service but not used 19.5% 18.7% 15.0%
Used service 2.4% 1.5% .1%
Not heard of or used service 78.1% 79.8% 84.9%
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STEP Urban/small Accessible Remote rural
town area rural area area

Heard of service but not used 11.0% 8.5% 7.5%

Used service 1% 2%

Not heard of or used service 88.9% 91.2% 92.5%

Invest for Growth Urban/small Accessible Remote rural
town area rural area area

Heard of service but not used 21.1% 12.2% 15.5%

Used service 2% 2% 2%

Not heard of or used service 78.7% 87.6% 84.3%

RSA Urban/small Accessible Remote rural
town area rural area area

Heard of service but not used 14.3% 10.8% 9.3%

Used service .8% .9% .1%

Not heard of or used service 84.9% 88.3% 90.6%

Scottish Trade International Urban/small Accessible Remote rural
town area rural area area

Heard of service but not used 17.5% 19.8% 9.4%

Used service 1.9% .9% 4%

Not heard of or used service 80.6% 79.3% 90.2%
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7.3 Satisfaction with other schemes to assist small businesses

(weighted results)

SMART Urban/small Accessible Remote rural
town area rural area area
Very satisfied 73.2% 73.5% -
Satisfied 13.4% 26.5% -
Dissatisfied 13.4% - -
Very dissatisfied - - -
Teaching Companies/TCS Urban/small Accessible Remote rural
town area rural area area
Very satisfied 25.5% 82.4%
Satisfied 74.5% 17.6% 100.0%
Dissatisfied - - -
Very dissatisfied - - -
Benchmark Index Urban/small Accessible Remote rural
town area rural area area
Very satisfied 11.7% 50.0% -
Satisfied 24.1% 50.0% 100.0%
Dissatisfied 64.2% - -
Very dissatisfied - - -
IUKE Urban/small Accessible Remote rural
town area rural area area
Very satisfied - 100.0% 100.0%
Satisfied 100.0% - -
Dissatisfied - - -
Very dissatisfied - - -
Business Growth Fund Urban/small Accessible Remote rural
town area rural area area
Very satisfied - - -
Satisfied 100.0% - -
Dissatisfied - - -
Very dissatisfied - - -
Small Firms Loan Guarantee Urban/small Accessible Remote rural
Scheme town area rural area area
Very satisfied 32.4% 80.7% -
Satisfied 63.3% 19.3% 100.0%
Dissatisfied 4.3% - -

Very dissatisfied
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STEP

Urban/small
town area

Accessible
rural area

Remote rural
area

Very satisfied

Satisfied 100.0% - -
Dissatisfied - - -
Very dissatisfied - - -
Invest for Growth Urban/small Accessible Remote rural
town area rural area area
Very satisfied - 50.0% 100.0%
Satisfied 50.0% 50.0% -
Dissatisfied 50.0% -
Very dissatisfied - - -
RSA Urban/small Accessible Remote rural
town area rural area area
Very satisfied 22.6% 52.4% 100.0%
Satisfied 59.3% 32.0% -
Dissatisfied - - -
Very dissatisfied 18.1% 15.6% -
Scottish Trade International Urban/small Accessible Remote rural
town area rural area area
Very satisfied 33.3% 43.2% 21.0%
Satisfied 64.7% 56.8% 21.0%
Dissatisfied 2.0% - -
Very dissatisfied - - 58.1%
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8 Appendix 2 - Questionnaire

1 INTRO
Phone number

2: CONAM
Business name

3: TITLE
Title

4: NAME1
First name

5: NAME?2
Surname

6: DBSIZ
Dun and Bradstreet size category

7 DBCOU
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10: SEXSC
For Scotland only. Categorise gender of respondent - do not ask
Hello, my name is I'm calling from Databuild. We are an
independent research company and we're doing some work on behalf of the
Scottish Executive. | would like to ask your opinion about a range of issues; it
will take about 15 minutes. The results of the survey will be fed back to
government and will influence future policy towards small business. Is now a
convenient timeto talk?
Possible issues:

- All responses will be treated in complete confidence.

- The data that is provided to the Scottish Executive will be

anonymous.
- Whether or not they like the government's actions this is their chance
to influence them - everyone's views will be taken into account.

=> Q11
IFNOT Q7=3
VLI ettt ettt h e bbb et e e aeene e s 1
FOMBIE ...ttt e 2
12: ADD1
Do not check address
Address 1
13 ADD2
Address 2
14: ADD3
Address 3
15: POSTC
Put the post codein here
Can | check your post code, please?
16: REGIO

Can | just check what region (country for Scotland, Wales and NI) your
businessis based in? If Scotland check whether Highlands and Islands or the

rest.

NOMN EBSt ......eiiviectee ettt ettt e saee e be e eaaeebeeenreas 01
YOrkshire & HUMDEISIAE. ........oooveeeieeeieeeeeee ettt et e 02
LT 1 YT == TR 03
AVAY L2 LY T | =g oL 04
= S AV, o =T o 05
SOULN WESE ...ttt sttt ettt s eb e s be e b e ennesbesreesresaeebesns 06
SOULN EASE ...ttt ettt sb e b eae e sb e e besaeesresaeebesaee s o7
e S (< £ [ SRS 08
(07070 (o] o FO OSSR 09
Scotland excluding Highlands and 19ands............cccccoereieeiinieneneneieeeesene 10
Highlands and 19ands. ..o e 11
WVBIES ...ttt st et e e et e s e et e e be e et e e bt e eteeere s eateenbeeanes 12
N[ 1 g1 g A (= = 1 o OO 13

48



Omnibus Survey of Small Businesses in Scotland 2002
Rural Analysis

(=]

) DATABUILD
Final Report — September 2003
17 POSN
Are you the person in day-to-day control of the business? What is your
position? Remember we only want to speak to the people in day-to-day
control - most likely to be partners, owners or directors. If they are a director,
check if they own any shares
OWVNIEY ..ttt ettt sttt b et e st e e b e s b e e b e e st e besae e b e ebeebesbe e e e nbeennenbeeas 1
PAITNEN ... 2
Director/Shar€OldEr .........ccoiveiriiieirieerieee s 3
Director/non SharehOlder....... ..o 4
Other, PleaSe SPECITY .....eiririiieeeeee e 5 0
18: STAT
Single response
Can | check, isyour business a company, a sole trader or a partnership?
o =1 o L= OSSR 1
ST 6 0T o SRS 2
(0001111672 1 2RSSR 3
19: STAT2
Ask all respondents. (single response)
Has this changed in the past five years?
D = TSSOSO R PP UPPTURUURRPRON 1
[ TSP PRSPPSO 2
20: STAT3
Sngleresponse
Has this changed from
=21
IF Q19=2
SOl TTAOEY ... e 1
ST 1S 6 0T o SRS 2
COMPAINY ..ttt ettt e et b e sb e e e e bt e e e sbe e e e sseensesbesseesseeneensenseans 3
21: EMPS
How many people are employees of your business at al its sites in the UK?
We want the total number of full and part time employees. Owners and
partners don't count. Directors of limited companies are almost certain to be
employees. If more than 250 employees, close.
22. SIZEC

Size of the business. Limited companies with one employee count as zeros.

| =>AUTOMATIC COMPLETION

Zeros and limited companies with one employee (0 employees)........c.ccoeeeeeee. 1
Micro business (1-9 emMPIOYEES) .......ccoeeririirieieeriesie e 2
SMall (10-49 EMPIOYEES) ....eoueeeeieriieiesie ettt ene e 3
Medium (50-249 eMPlOYEES) ......ooveeeeieieie et 4
UNCIASSITIOA ... 5
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23 EST
When was the business established - year?
24. SIC
SIC code from database
| => ALWAYS SKIP TO Q26
26: ACT
Thiswill show what was on the D& B database - change if wrong
Our records show that your business is in the ................... sector. |Is that
correct?
Agriculture, forestry and fiShing.........coveirneineeee e 1
Manufacturing, mining and quarrying, energy and Water ...........coccoeveevrerenennene. 2
CONSIIUCKTION. ..ttt
Retail and wholesale...................
Hotels and restaurants
Transport, storage and COMMUNICALIONS............ceerereeriereeerenesee e 6
Financial, real estate, renting and other business activities...........ccocvcerereeennene 7
Education, health and Other SENVICES........ccuuiiiieie e 8
27 LOC
For Scotland only. (single response)
Would you say that the markets that you serve are
=> Q28
IF NOT Q16=10 AND NOT Q16=11
Mostly Within SCOIANG.........cooiiieereee e 1
Mostly in the UK outside SCOtland...........coeoereeerineneieeieeseee e 2
MOSHY INEEINELTIONAL .......oovieireireeer s 3
28: EXPOR
Ask all respondents.
Does your business sell outside the UK?
D =< T OSSOSO USSP 1
[ T TR PRSPPSO 2
29: EXPO1

If respondent does not export.
Do you have any plans to start exporting in the next 2 years?

=>Q30

IFNOT Q28=2

Y Bttt ittt ettt ettt be e e heaae e be b e e beaRe e beehe e aeabeebeebeeareabeeatenreens 1
Lo PSPPSR 2
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30:

If respondent exports, get a percentage, enter numbers only. Enter 999 for

don't know

What proportion of your salesis outside the UK (%)?

=> Q31
IF NOT Q28=1

EXPRO

31:

If respondent exports. (multiple response)
Do you export to

=> Q32
IF NOT Q28=1

EXPO2

32:

IMPOR

33:

If respondent imports. (multiple response)
Where do you import from?

=> Q34
IF NOT Q32=1

IMPO1
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34 TRADE
Interviewer to probe and classify verbatim. (multiple response)
What are the main obstacles to your business trading outside the UK?
Fear of the UNKNOWN ..o 01
Lack of gOVernmMENt SUPPOIT .......ccreiirieieieieeeie et 02
Lack Of iINFOMMELION .....c..coviiiiieieererere e 03
High level of risk and UNCErtainty ..........c.cooeeeeeoeiinene e 04
NO resources avail@hl@..........coueeeireie e e 05
Product NOt SUILBDIE..........ceieeeeeee e 06
[N o 1= 09U PSSR 07
BUSINESS iS00 SMEAll ... 08
The effort of selling aoroad............ccveviiiiieiccc e 09
Effort of selling aroad...........ccceveieiieii e 10
(0111 SO 1 O
NO ODSIACIES. ...t 12 X
35: UNCAT

Do not prompt. (multiple response)

What would you say are the main obstacles to the success of your businessin

general?
Cash flow (late payments, debtors, can't get credit from suppliers, etc.) .......... 01
Obtaining finance (can't get grants, 10aNS, €1C) .......coceveveieiinienireseeeeeine 02

Regulations (employment regulations, national minimum wage, stakeholder pensions, health and safety) 03
Taxation (VAT, PAYE, national insurance, corporation tax, income tax, business rates) 04

Employing, training and Keeping Staff ............ccceovireneiiinienc e 05

The economic environment/strength of sterling/recession..........c.ccoceveveneeenne. 06

Keeping up With New teChNOIOGY .........coveervirereeeieere e 07

Availability of suitable Premises...........ooeeieinieie e 08

Sales and marketing/CoOMPELItION ...........cvveierneere e 09

Insurance (such as Employers Liability, car insurance) ..........ccocceevveveeceeennnnne. 10

OLNEY .. s 11

NOME.....oiiii 12 X

36: PRCAT

Read out issues. (multiple response)

| am going to read you a list of other issues and | would like you to tell me

which, if any, represent obstacles to the success of your business

|:> SKIPIF ALL MENTIONED IN Q35

[0 7= o] 0 It USSR
ElIMINGLON =3 100ttt s s e ee e saeseseeneens
(05 o 1 1 Lo 1TSS 01
ObtaiNING FINBNCE. ......ccveeieeiieereee e 02
[ o 1= Lo TSRS 03
TAXBLOMN .. 04
Employing, training and Keeping Staff ...........ccccoeririneieinenereeeeeeceeseea 05
The economiC ENVIFONMENT........c.ccoiiiriieeeire e 06
Keeping up With New teChNOIOgY ..........ccoeriirierieeeirese e 07
Availability of suitable Premises...... ... 08
SaleS AN MAKELING -...cveeeeeeeeeieee et see e 09
INSUFGINCE. ... ettt ettt b e bt et e st sbe et e eneennenreens 10
N[0T TSP U U UPTURTPSPRO 11 X
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37. TAX
If respondent mentioned tax as an issue. (single response)
Which aspect of taxation is a bigger issue?
=>(Q38
IF NOT Q35=04 AND NOT Q36=04
The administrative BUPEN ... 1
THETEVEL OF TAX ...t e e 2
38: ALLIS
Read out issues mentioned by the respondent. (multiple response)
Thinking about the issues that you have mentioned (read out), please would
you put them in the order in which they present an obstacle to the success of
your business - the greatest obstacle first.
=>Q39
IF NOT Q36=01 AND NOT Q36=02 AND NOT Q36=03 AND NOT Q36=04
AND NOT Q36 = 05 AND NOT Q36=06 AND NOT
Q36=07 AND NOT Q36=08 AND NOT Q36=09 AND NOT
Q36=10 AND NOT Q35=01 AND NOT Q35=02 AND NOT
Q35=03 AND NOT Q35=04 AND NOT Q35 =05 AND
NOT Q35=06 AND NOT Q35=07 AND NOT Q35=08 AND
NOT Q35=09 AND NOT Q35=10
[0 7= 1 o] It PSSR
SlIMINGETON > 10, ettt st nee e
CASN FIOW .
Obtaining finance
REGUIALTIONS ...t
TAXAON ..t
Employing, training and keeping staff
The economic environment/strength of sterling/recession..........ccccoceveveieeenee. 06
Keeping up with new technology
Availability of SUitable PremiSES.........covceieirei e
Sales and marketing/competition
INSUTANCE. ...t e ereereesees e eseesess s s s es s es st se bbbt
39: ISHO1
Thinking about the greatest obstacle <allis:1>, to what extent hasit increased or
reduced
Reduced Reduced Noeffecf Increased Increased
significantly] dlightly dightly]  significantly
'Your business's sales O O O O O
'Your business's running costs O O O 0 O
The amount of investment that O O O O O
our business needs
The amount of management time a ad ad a a
ou personally have
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44: ADMIN
Ask all respondents. Allow up to three responses, do not prompt. (multiple
response)
Thinking about the work that you have to do to comply with government
regulations and taxes, who in your business generally carries out this work?
OWVNIEY ..ttt ettt sttt b et e st e e b e s b e e b e e st e besae e b e ebeebesbe e e e nbeennenbeeas 1
Unpaid family MEMDEN ..........oooiiiiiecc e 2
OthEr MANAGET ... .cee ettt sr et seeneeresbenran 3
AdMINISIration ST ......c.ooeie e 4
Accountant/bookeeper - EMPIOYEE. ........ccovuiirireiiiere e 5
Accountant/bookeeper - outside the BUSINESS............covererrinienenere e 6
Other @MPIOYER. ... .ottt 7
Other CoONtractor OF CONSUITANT...........cerrieerreirieees e 8
Other, Please SPECITY ...cveieiiricee e 9 O
45: ADTIM
Enter 999 for don't know
How many hours did you personally spend last week on paperwork related to
complying with government regulations and taxes?
46: COMIN
Now | would like to ask you a few questions about your business's insurance.
Do you have a Commercia Combined Insurance Policy, which covers
Employers Liability?
=> Q50
IF NOT Q18=2 AND NOT Q18=3
= TSSOSO R PP RPPTURRURPRON 1
N O ettt b R et nn e 2
DON't KNOW ...ttt bbbt 3
47. RENEW
If renewed insurance policy.
Thinking about the last time you renewed your policy, were there any
difficulties?
=> Q50
IF NOT Q46=1
= TSSOSO R PP RPPTURRURPRON 1
N O ettt b R et nn e 2
48: DIFLI

If respondent had difficulties. (multiple response)
What difficulties did you have?

=> Q50

IFNOT Q47 =1

The existing insurer didn't offer renewal..........ccoeeveieneincer s 1
The premium WaS higher..........covciiieiiiiiece e e 2
CaN't GELINSUIANCE......iviveieeieieetee ettt sttt st e b et et seeneeresbenran 3
L0107 SRRSO 4 O
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49: INSUR

If respondent had to pay a higher premium. Enter 999 for don't know
What percentage increase did you have to pay?

=> Q50
IF NOT Q48=2

50: FINWH

Interviewer to categorise. Do not prompt, if necessary offer first one or two as
examples. (multiple response)

Have you tried to obtain finance for your business in the past year? What
type?

[0 7= o] 0 It USSR

Mortgage for property purchase
Leasing/hire PUIChESE ........cceeeieeeiercreeeeee s
=0l (0] 1 0o HO TSSO SR RS RRPRTO
Loan from family .........coooereiee e
Government SUPPOIE 10BNS ........c.coeiriuirieeeeeeee e

Not tried to raise finance............. => Q55

ol DIFFI

If respondent had tried to raise finance interviewer to probe and record
verbatim. (single response)

Did you have any difficulties in obtaining this finance?

Yes, didn't obtain any fiNaNCe.........coeii e
Y es, obtained al the finance | wanted but with some problems
Obtained some finance but NOt &l ............cccoeriveininceeeee

No difficultiesin obtaining fiNANCE..........ccovvirieire e

52 WHATD

Interviewer to categorise. (multiple response)
What were the reasons you were given?

=> Q54
IFNOT Q51=1 AND NOT Q51=3

Lack of trading history
Lack of SeCUrity .....ccoeevrvriivinenns

Business didn't have enough potential ... 3
No reasons given
DONTKIMOW.....viiiiiininiseeers et
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53 OBTAI
Sngleresponse
Did you succeed in getting the finance from another source?
=> Q54
IFNOT Q51=1
D = TSR PTUR PR PR PPPTURUUPPRONt 1
[ T PSP PPURPRURUPO 2
54. FINHW
Multiple response
What has been the effect on your business of the difficulties raising finance?
=> Q55
IF Q51=4
TRrEALENS SUNVIVAL ...t e 1
Can't grow asfast aswWould [IKe.........c.ooereieiiiie e 2
Takes Up Management tiME........ccooeireeirreireees et 3
PUSNES UP COSES ...ttt 4
AFFECES INVESIMENT ...t 5
ATFFECES PrOTUCTIVITY ..o 6
Other, please eSCriDe ... s 7 O
55: REFUS
Ask all respondents. (single response)
Have you ever been turned down for bank, equity or grant finance?
=> Q56
IFQ51=1
Y €S, PIEASE UESCIIDE......ue ittt 10
o TP SRR PRT O PP PPRO 2
56: LATE
Ask all respondents. Obtain verbatim. (single response)
Now | would like to ask you some questions about getting paid by your
customers. Do you have a problem with customers paying you later than you
require them to in your normal terms of business?
Big PrODIEM ... e 1
SMaEll PrODIEM.......eiee et ettt 2
[N\ [ o1 ] o] 1= o S UTURS 3
Not relevant as do not provide Credit...........covveereerereineceseeseese e 4
57 LALEG
Sngleresponse

Are you aware that there is legislation dealing with late payment? (The Late
Payment of Commercial Debts (Interest) Act, also known as the Statutory
Right to Interest)?

=> Q61
IF NOT Q56=1 AND NOT Q56=2 AND NOT Q56=3

No (if the respondent wants more info suggest DTI publications order line 0870 150 2500)
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58: LEGRI

Do not prompt. (multiple response)
Areyou aware of your rights under the legislation?

=> Q60

IFNOT Q57=1

Rightsto interest for [ate payment ...........cooeoeeeininene e 1
Right to afixed sum of compensation for reasonable debt recovery costs.......... 2

Right to challenge contracts that do not provide a substantial remedy for late payment 3
Right for SMEs to have a representative body challenge a contract that does not provide a substantial remedy for

1B PAYMENE. ...ttt ste ettt st e s e s et s e eseeresbesaesse s e e enenrearens 4
NOE BV, ...ttt ettt ettt ettt bbb bbb e ne e e nenens 5
59: USELE

Of the rights mentioned. (multiple response)
Would you use your rights under the legislation?

=> Q60

IF NOT Q58=1 AND NOT Q58=2 AND NOT Q58=3 AND NOT Q58=4
Rightsto interest for [ate payment .........cccoveeeveeeei s 1
Right to afixed sum of compensation for reasonable debt recovery costs.......... 2

Right to challenge contracts that do not provide a substantial remedy for late payment 3
Right for SMEs to have a representative body challenge a contract that does not provide a substantial remedy for

(B PAYIMENT ...ttt sttt a e be e e e et e e e aeseesaesee e e e eneeneseeaneas 4

NN .ttt ettt bttt s bt et b e e e e s bt e e s Rt e e e nb e e e e b e e nnenneenes 5

60: STOP
Single response

Would you ever stop doing business with a customer that paid you late?

B = T TS U TP P PRI 1

N O ettt b E ettt bRttt n e 2

Would depend 0N CIrCUMSLANCES.........c.ueiverieeeereiicreenie e e 3

61: NBANE

Ask all respondents

I'd like to ask you afew questions about Business Angels. Business Angels are
private investors who invest in small businesses in return for a share of the
equity. Before now, had you heard of business angels?

=> Q70
IF NOT Q16=13

62: SEEKF
Would you consider seeking business angel finance for your business?

=> Q64
IFNOT Q61=1
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63: LOCAN
Multiple response
Would you be interested in using the services of
=> Q70
IFNOT Q62=1
The National Business AngelS NetWork ..........cocoiviiiieieininccee e 1
Your local Business ANgelS NEIWOTK .........ccoeeiirieiiiieneeeeeec e 2
2] )10 SRS 3
66: NBANS
For Scotland only
Are you aware that there is an organisation, which is called Link Scotland, that
helps businesses to find private investors, or business angels, who are
interested in investing in small businesses?
=> Q67
IFNOT Q16=10 AND NOT Q16=11
D = TP O TR TPTUR PP PPPTUROPPRO 1
[0 USSR 2 => Q165
67 ANGAW
For England, Wales and Scotland
How did you become aware of it?
=> Q70
IF Q16=13
[ I SO T ST S U PRPPPTORPRTIO 01
BANK ...t bbb e 02
Financial CoNSUITANE ...........ooo i 03
F S o o - (TSRS 04
London SOCK EXChaNGE ........cueeiveirieiiieinieeseeeseese e 05
Trade @SSOCIALION ......coueieiieieieeeeee ettt st e te s e sesaenean 06
OtNEr DUSINESS.......cctiiiiirieeree sttt e 07
BUSINESS LINK....cuiiiiiiiiciic et 08
SCOLLiSN Organi SALIONS .......cveeeeeieeicrie e 09
(0107 TSSO 10 O
DON'T FEIMEIMDEL ...ttt et nean 11
68: APPR

For England, Wales and Scotland
Have you approached it for finance?
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165: SADV
For Scotland only. Do not prompt, if necessary offer first one or two as
examples. (multiple response)
Now, | would like to ask you some questions about getting advice or
information for your business. Have you used any external sources of advice
in the last year? Any others?
=> Q201
IF NOT Q16=10 AND NOT Q16=11
017z L0 0 It o TSRS UT SRS
ACCOUNTANT ...ttt sn e en e 01
BANK ...ttt a e bt e et neeaeneas 02
Tra0de @SSOCIALION ......coueiteeeieeeeeeeie ettt see e e s b seesbe e e e e e eresaeeean 03
Business association (FSB, CBI, €C).......ccocireneeiireneie e 04
(00007 | TSSOSO 05
Other SMall DUSINESSES........coceiiiririie s 06
ST o] o1 =SSR SRRS RO
Customers
SOHICITONS. ..ttt ettt et e et et b e bbb e e eneenens
Friends and family ... s 10
Chamber Of COMMENCE........oeeeeieei ettt sae 11
BUSINESS IMENTON ...ttt sbenean 12
INEEINIEL ...ttt b e sttt ne s 13
LIBrariES. .ottt 14
L= o (SR o0 0= SRS 15
NBEONEI PrESS ...uvevieiietisie ettt st sa et be st b e e e e eseeresbenean 16
Scottish Enterprise/ Highlands and Islands Enterprise/LEC .........cccooceieivennene 17
Small Business Gateway/Business Information SOUrCe..........coccverereeeeerennens 18
[ I ST PT S TUR VR RUPTURPRPIO 19
NNttt h et b e b e e e e e bt e e e nbesreenreeneenenreen 2 X
(1 0= TSRS 21 O
166: SNOAD

If not used any advice. Record verbatim and categorise. (multiple response)
Why haven't you used any external advice?

=> Q167

IF NOT Q165=20

INSUFFICTENE TIME.....eectee e e 01
It would have COSt t00 MUCK .........ccviviiicic e 02
Don't need help a the MOMENL..........cireieee e 03
Outsider CoUldN't NEIP ....ocveieeeeicie e
Like to be independent

NO-one understands MY DUSINESS..........coierrirerenerereeeee e 06
Couldn't find suitable a0VISOr ...........cocoiieiiiieree e 07
Bad experience in the Past .........cooiieir e 08
Didn't know any advicewas available..........ccccoiiiineieinn e 09
Have the eXpertiSE INSIAE .........covieiiciecee e 10
OENEN ..t 11
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167: SADAW
Do not prompt. (multiple response)
Can you name any (other) sources of advice for small businesses?
=> Q173
IF Q165=18
(0172 (o] 0 It o USSR
A CCOUNTANE ...ttt e s bbb e e e ne e e e b e e e e sneennenreans 01
BANK ...t 02
L o (CF= SSo w T o ESSR 03
Business association (FSB, CBI, €C).......cccvvevieeeiiiiesieeeee e 04
CONSUITANE ...t 05
Other small DUSINESSES. ... 06
SUPPIIEIS ettt nee b
Customers
o] Lol (o] (=SSR
Friends and family ... 10
Chamber Of COMMEICE........oeeieirieese e ene s 11
BUSINESS MENLON ..ottt 12
INEEIMEL.....cvii 13
LiDIarIES. ..ttt et 14
TrAO0E JOUINAIS .....cieieireeeeee ettt e 15
[N 0 g =TSSR 16
Scottish Enterprise/ Highlands and Islands Enterprise/LEC ..........cccoceieeieennne 17
Small Business Gateway/Business Information SOUrCe..........coceveeereereeerenncns 18
D OO SO TSRS 19
NONE. ..ttt etttk b ettt bbbttt 20 X =>Q169
OLNEY .o 21 O
168: SADUS

Do not prompt. (multiple response)
Which of the sources that you mentioned would you use if you wanted advice
about ways to improve your business?

BlIMINGEION =3 2. ...ttt se e seene et e
oo 1| OSSN 01
BaNK ...ttt st n e e et neere e ne e 02
TradE @SSOCIALION ....ccvecueeiecieccte ettt be e s re s e be s e e stesreenresaeennesreens 03
Business association (FSB, CBI, €C).......cccereieeiirenerieeeee e 04
CONSUITBNE ...ttt 05
Other SMall DUSINESSES.......c.ciuiuiriiiieriee e 06
SUPPIIEIS ot bbbt nne 07
CUSIOIMENS ...ttt s e et e st e st e e saeeenteesreesneesneeenteennneenne 08
£ o T (o =TS 09
Friends and family ... s 10
Chamber Of COMMEICE.........coveiieeiece e 11
BUSINESS IMIENLOT .....c.viiieieiieeie sttt sttt e et be s besaeebesreenresbeennesreens 12
INEEINEL ..ttt 13
LIDIAITES. ..ttt 14
TrA0E JOUINAIS ..ottt 15
NBLIONEI PIESS ...ttt bbb b e bbb e 16
ENEEIPriSE AQEINCY . ..cueeeeeeeeeeieeie e rie ettt sttt se ettt e e e e e aeeneseesbe e e eens 17
Scottish Enterprise/Highlands and Islands Enterprise/LEC ..........ccoceieeeeennne 18
Small Business Gateway/Business Information SOUrCe.........cocuvvverereeerennnns 19
D 1 SRS 20
(0111 SO TSSOSO 21 O
WOouldN't gO @NYWRNEIE ...ttt 22 X
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169: SBGAW
If Small Business Gateway/Business Information Source not mentioned
without prompting.
Are you aware that there is a public network offering a single entry point to
support and advice for small business?
=> Q172
IF Q167=18
D= TS O TSP UR PR PRPPPTURRPPRO 1
0 S 2 => Q171
170: SBGAC
If aware. (single response)
Do you know what thisis called? Do not prompt
SMall BUSINESS GALEWEY ......ccveueveiireereirieesiee sttt 1
BUSINESS INfOrMALiON SOUICE .......evrueieieiirieierese et 2
BUSINESS SNOPS ...ttt sttt sttt b e st st e s enesne e e 3
Highlands and 19ands ENLErpriSe.........cccoevirereeenienesiesieeeeee e 4
SCOLEI SN ENEEIPIISE ...t 5
Local Enterprise COMPANIES.......ccceeeuirieriereenieneeeeieseesieseeseeesesseseesaeseeseeeenesseens 6
DON'T KNOW ...ttt sttt e b e e eaeene e 7
Other, Please SPECITY ..o 8
171: SBGNC
If not aware of network. The respondent isin <regio> only mention the
relevant service.
The service that | had in mind is now called the Business Information Source
in the Highlands and Islands and the Small Business Gateway in the rest of
Scotland. Have you heard of this?
=> Q172
IF Q170=1 OR Q170=2
D= TS O TSP UR PR PRPPPTURRPPRO 1
0 S 2 =>Ql8l
172: SBGUS
If aware.
Have you used Small Business Gateway/Business |nformation Source?
= TSSOSO R PP RPPTURRURPRON 1
IO ettt s et s e ee e ee e ee e e et se s st ee et eee e s e 2 => Q181
173 SBNUM

We want the number of contacts for different topics - two contacts on the same
topic count as one. (single response)
How often have you used Small Business Gateway/Business Information

Source?

ONIY ONCE.....eiieeeieete ettt b e ettt b bbb e e ene e 1
274 HIMIES .ttt ettt et e et e et e e e e te e et e e be e s be e beeebe e beeebeeebeeeareenreeeareas 2
LS L0 11 4= 3
MOFethan L0 HIMES ......ceccvieeiiece ettt ettt e et e e e e et e e saeesaeesteesnreesseeanns 4
[T B 10 1T 2 5
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174: SBGDE
If used. (single response)
When did you last have contact with Small Business Gateway/Business
Information Source (more than just receiving a mailing)?
INTNE IS YA .....eiieiceeecee et 1
More than ayear ago, less than three years ago..........ccceevvevevieveceni e, 2
A similar organisation more than three years ago...........ccoeeeererencrieneeecnnenn 3
175: SBGA
How satisfied are you with the
Very] Fairlyl Neither satisfied Fairly Very
satisfied satisfied nor dissatisfied dissatisfied dissatisfied
Efficiency of the service that you O O O O O

received from Small Business
Gateway/Business |nformation
Source (thinking about the speed of
response and any administration)
The quality of the help that you O O O O O
received from Small Business
Gateway/Business | nformation
Source

Service that you received from Small a ad a a a
Busi ness Gateway/Business
Information Source overall

178: SBGOV
If used. (single response)

Thinking about your expectations when you last contacted Small Business

Gateway/Business Information Source would you say that:

None of your expectationS WErE MEL............cceeeeiiseierieieeee s 1

Your expectations were partially MeL..........cocooerieiiiinencnree e 2

Your expectationswere met in the MaiN ........ccocvveiireneneinenee e 3

Your expectationswere fully Met ..o 4

Your expectations Were eXCeRAEd.........couiiereieereie e 5

DON'T FECAIL ...ttt 6

179: SBGRE
Sngleresponse

Would you recommend Small Business Gateway/Business Information Source

to others?

Y €S, UNFESEIVEAIY .....oviiiiieicieiete ettt sttt sttt se e te b nran 1

Yes, | would recommend it if someone asked me about it..........cccceeeveieeiiiveeenns 2

| probably wouldn't recommend it .........ccooiiereiiinne e 3

| definitely wouldn't recommend it, Why NOE ..........ccoirininiinineeeee 4 O

| have already recommended it ..........cooeiiiinineii e 5

DON'T KNOW ...ttt 6

180: SCOMM

Do you have any comments about the help that you received from Small
Business Gateway/Business Information Source?
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181: SBSA
Aswell asthe Small Business Gateway/Business Information Source there are a
number of schemes to assist small businesses. | am interested in whether you have
heard of, or used, any of them. I'll read out alist of the services
Heard of servicd Used servicd  Not heard of or
but not used used servicg
SMART or SPUR 0 0 0
[Teaching Companies/TCS 0 O O
Benchmark Index O O O
Inside UK Enterprise O O O
Business Growth Fund 0 O 0
Small Firms Loan Guarantee Scheme 0 O 0
Shell Technology Enterprise Programme (STEP) O O O
Invest for Growth 0 O 0
RSA (i.e. Regional Selective Assistance) O O O
Scottish Trade International 0 O 0
191: SBSAS

| => SKIPIF Q181-Q190 NOT “USED SERVICE” |

Thinking about the services that you have used, were you satisfied or dissatisfied
with the service? Is that very or fairly satisfied/dissatisfied?
| Very Satisfied Dissatisfied Very
satisfied dissatisfied
SMART or SPUR O O O O
Teaching Companies/TCS O O O O
Benchmark Index O 0 O O
Inside UK Enterprise O O O O
Business Growth Fund O 0 O O
Small Firms Loan Guarantee Scheme O 0 O O
Shell Technology Enterprise Programme (STEP) O O O O
Invest for Growth O 0 O O
RSA (i.e. Regional Selective Assistance) O 0 O 0
Scottish Trade I nternational O 0 O O
201. REPRO

Ask all respondents

We are interested in how small businesses are taking steps to improve their
environmental impact through actions such as energy efficiency, water
savings, waste recycling etc. How important are environmental issues to your
business on a scale of one to five where one is completely unimportant and
fiveisvery important?
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202: TAKEA
Multiple response
Have you taken any action to reduce the cost to your business of energy, water
or waste disposal ?
Implement Environmental Management SyStem .......c.cccveveeveeinienesesereeeenenns 1
Invest in energy efficiency improvementsto buildingsor plant ..........ccccccueee. 2
Reduce water/el ectricity CONSUMPLION .........ccveereririerieieeeeeeiesie e 3
Start/imMpProve FECYCIING.......ueveeeeriiriere ettt 4
Reduce waste (effluent/\VOC emissions/general Waste).........cccocvverereereeiceenene 5
Other, Please deSCriD ... ..o e 6 O
NOt tEKEN BNY ACHION ...t 7
203: TAKEB
Multiple response
Are you planning to take any (more) action to reduce the cost to your business
of energy, water or waste disposal ?
Implement Environmental Management SyStem .......c.cccveveveeinienesesereeeenenns 1
Invest in energy efficiency improvementsto buildingsor plant ............cccceue.. 2
Reduce water/el ectricity CONSUMPLION .........ccveereriirieriirieieeeiesie e 3
Start/imMpProve FECYCIING. ... . uerueeeeeieiese ettt see e se e ene e 4
Reduce waste (effluent/\VOC emissions/general Waste).........cccocvverereereicnenene 5
Other, Please deSCriD........coiiieeeeeee e 6 O
Not planning to take any 8CHION .........cccoveireriiiereee s 7
204: OBST
Multiple response
Are there any obstacles to taking (more) action to reduce the cost of energy,
water or waste disposal ?
NO tiME O INVESLIGALE.......c.eciivicieieieie et 1
NO tiMEtO IMPIEMENE ......c.eiiiiieieee e 2
Actions are NOt COSt EffECLIVE. .......cceiiriiieecr e 3
Would reduce quality/process effiCienCy .........cccoeererieienennenesese e 4
DoN't KNOW WHat t0 0O .......ecueeeieeeicec et 5
Wearealready effiCient ........cocoveiiiiinice s 6
OENEN ..ttt 7 O
NO ODSEACIES.......ocevciiiiiriree et 8 X
215: GOVHE
Ask all respondents
Would you like the government to do anything to help you improve your
environmental performance?
Y €S, PlEaSE AESCIIDE.......eiueieieeeec s 1 0O
[ (o TSRS U PSPPI 2
223: DISC

Ask all respondents

We are interested in whether the people who run small businesses ever suffer
discrimination. Have you encountered any form of discrimination in the course
of running your business recently (in the past two or three years)?

Y €S, PlEASE AESCIIDE.......e i 1 O
[0 TSRO PSP 2
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224: DISBA

Do not prompt. (multiple response)
Who was it that discriminated against you?

=> Q228
IFQ223=2

225: DISDE

Do not prompt. (multiple response)
What was the basis of the discrimination?

Disability....c.ccooerevcriririnnas
Age-tooold........coenee.
AGE - T00 YOUNG ...ttt r e n e s neeneas
SiZe Of tNEDUSINESS......ociieieeee e
Other, please specify

226: DI SDI

Would you say that discrimination is an obstacle to the success of your
business?

227: DISGV

Is there any specific action that the government could take to aleviate the
problem of discrimination?

Y €S, PlEaSE AESCIIDE.......eoueieiieeeee e e 1 O

[ [0 T ST TSRO PSPPSR 2

228: NET

Ask all respondents. (multiple response)
We are interested in how your business uses technology such as computers
and the Internet? In your business do you

Consider your business to be an ebusiness (most business activity is done electronically) 6
DONTUSEANY [T .ot 7 X
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229: ICT

Multiple response
Does your business use Information and Communication Technology for

=> Q234
IF Q228=7

FiNanCial 8CCOUNTING -...c..ceveiurieeieieeceie ettt s
101711 o o OSSR
Marketing or customer relationship management
[ 0o (8 1 o o 1SS
LOQIStiCS OF AElIVETY ..ottt
Research and development
NONE Of thE ADOVE.......ceiciee e

230: LINK

=> Q231
IF NOT Q229=7 OR Q229>2

If yes to more than one use of Information and Communication Technology
Are any of these systems automatically linked to each other?

231 WHATI

If respondent uses the Internet. (single response)
What type of Internet connection does your business have?

=> Q233
IF NOT Q228=3

Dial up modem
(151D ]\ RS

232 USEIN

If respondent has broadband (cable, leased line, satellite, ADSL) connection
to the Internet
How has this changed your usage of the Internet?

=> Q233
IF NOT Q231=3 AND NOT Q231=4 AND NOT Q231=5 AND NOT Q231=6

233 NOTUS

If respondent does not have broadband connection to the I nternet
Do you plan to have a broadband connection to the Internet in the near future?

=> Q234

IF NOT Q231=1 AND NOT Q231=2

R =3 1= IR 1
INO, WHY NOL .t s 2
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234: PALM

Do you use a Personal Digital Assistant (PDA), i.e. a paimtop or a maobile
phone to access the Internet?

235: PLMSE

Do not prompt. (multiple response)
What services would you want to be available through such access?

=> Q236
IFNOT Q234=1

236: OBA

Would you be interested in Online Business Advice? For example, would you
find it useful to have a person live online who can answer your questions?

=> Q240
IF NOT Q228=3

237: OBA1l

If respondent wants online business advice. (multiple response)
How would you want this service provided?

=> Q240
IF NOT Q236=1

238: OBA2

Multiple response

What sort of online business advice or service would you be interested in?
AdViCe ON SEAING UP ..veveieieieeeiee sttt 01
Business planning advice .
Help raising finance.................... ....03
Help applying for grants.............. ...04
Assistance With traiNiNg.........oooeeoeeeie e ....05
AGVICE ON T oo .... 06
General INFOMBLTON .........ciieireireer e 07
Advice on credit or debit Management .........ccocoivvevereieeecece e 08
Other, Please SPECITY ....cviiiiieciei et abe 09 O
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240: ENVA

On a scale of oneto five, where one is definitely not and five is definitely yes,
how strongly would you recommend the UK as a place to run or start a
business?

241: ENVSC

For Scotland only
On a scale of one to ten, where one is terrible and ten is great, how would you
rate the help that the government gives to small businesses?

=> Q243
IF NOT Q16=10 AND NOT Q16=11

242: ENVS2

For Scotland only
Would you encourage someone to start up in business?
DEFINITEIY ...

N[0 1= = | SRRSO
Don't know

243: EMPP

How many people did the business employ 12 months ago (excluding owners
and partners)?

244: EMPF

If don't know or no opinion, enter 999
How many people do you expect the business to employ in 12 months time
(excluding owners and partners)?
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245: HEALT

Ask all respondents. (single response)

Overall how well would you say your business is doing?

Weredoing really WEIL .........cooviiiiiiicceece e e
We're doing fine but could do Detter ...........ccoereiineneicineereeeee
We have afew problems............ccoiiinicnee e
We're concerned about our ability tO SUMVIVE..........cceeeieirieniieree e

246: OBJEC

Ask all respondents. (single response)

Would you say that your sales objective for the business over the next three to
fiveyearsisto

Grow SIGNITICANTTY ...

GrOW MOTEIBLEIY .....cveeieeiesteesie ettt

StaY thE SAME SIZE....ccui et a s
Planning to reduce................

Sell the business or retire
DONT KNOW ...ttt sttt bbb e
Other, please eSCriDe.......c.o i (@]

247: BUSOR

For Scotland only. (multiple response)
Is your business a member of any of the following business organisations?

=> Q248
IF NOT Q16=10 AND NOT Q16=11

Trade ASSOCIBLION ....cveecveecieeeieeetee ettt et et te e s e e be e sae e s beesbeeenbeesteesnreenseesnnes
Federation of Small BUSINESSES .......c.ccovveeeveeieeeetee ettt
Confederation of British INAUSETY .......cccoereeieininenerieeeeeeese e
Forum of Private BUSINESS..........ccceevuieiieciie ettt

248: FAM

Read out the definition of a family owned business
Is your business a family owned business? A family business is mgjority
owned by members of the same family
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249: FAM1
If it is a family owned business. (single response)
Which generation isin control of the business?
=> Q252
IF NOT Q248=1
0 PR 1
S =0 o 1024 o USRS 2
22 o SRS 3
24010 1= 1010 11 (o SRS 4
o OSSOSO 5
BrAd AN 4T . 6
o S 7
(14T SO USSR 8 O
250: FAMST
Single response
Thinking about the future of the business, do you and your family have plans
to sell the business or keep it in the family?
SEll thE DUSINESS.......ccuiiiieee e 1
Keep it iNthe family ..o 2
NN o o] =TT S 3
DON't KNOW ...ttt e 4 O
251. SELFA
=> Q252
IF NOT 250=1
If respondent has plans to sell the business. (single response)
How do you plan to sell the business?
L o (1= = SRS 1
ManagemeNt BUY-0UL ...........cocuerieieieicese et 2
(0111 SO SO SOTROOTTSTTTTRP 3 0
252: NUMST
Thebusinessisa <stat:1 >
How many owners, partners, directors were there in the business when it first
started?
253: NUMNO
Thebusinessisa <stat:1 >
How many owners, partners, directors are there in day-to-day control of the
business now?
254. NUMWO

Thebusinessisa <stat:1 >
How many of the owners, partners, directors are women?
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255: NUMET
Thebusinessisa <stat:1 >
How many of the owners, partners, directors of the business are from ethnic
minority groups?
256: ETGP
If owners, partners or directors are members of an ethnic minority group.
(multiple response)
If so, which group?
=> Q257
IF Q255=0
2] = o 1 o= TSRS 1
Black Caribbean...........covviiiieee e 2
ASIAN PaKISEANT ..o 3
ASIAN TNAIAN.....coceee et 4
ASIan Bangladeshi ........ccccveieieiiicese e 5
ASIEN CHINESE.....ccuiitiiee e bbb e 6
L0107 SRRSO 7 O
257. ETHRS
Single response
Do you consider yourself to be a member of an ethnic minority group?
[0 T USRS PRURTRTOR 1
2] = o N § o= SRS T 2
Black Caribhean...... ..o 3
ASIAN PAKISEBNI ...ttt 4
ASAN INIAN. ... e e 5
ASIaN Bangladeshi ..o e 6
ASIAN CHINESE.....ccueii ettt b e b e b ne e e e e b e sne e nes 7
L1 0= OSSR 8 O
258: AGERS
Can | ask you which of the following bands your age fallsinto?
UNGEN 25 ..ttt bbbt 1
BetWeen 25 8N 35.......coiiiiieiere e 2
BEtWEEN 36 8N 45.......oouiieeiieee et 3
BetWeen 46 and B0..........coeieieeieieeee et 4
OV B0 ...ttt ettt sttt b e e bt et e s b e e ae e s bt eneenbesaeenneeneenenreen 5
262. FINSC
For Scotland only
The Scottish Executive may want to carry out further research in the future.
Would you be willing to help with that research?
=> Q263
IF NOT Q16=10 AND NOT Q16=11
D= TS O TSP UR PR PRPPPTURRPPRO 1
[ TP UPURPRURUP 2
263: FINAL

Thisisfor the respondent's comments. Use F6 for interviewer's comments
Thank you very much for your help, do you have any further comments?
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264: TIME
|=> ALWAYS SKIP

265: INTOP
Interviewer's opinion of the mood of the respondent
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9 Appendix 3 — Sample frame
UK SIC code AB CDE F GH I JK MNO
Zero employee (and one employee companies)
Proprietorship 52 25 82 54 71 85 132
Partnership 9 4 14 9 12 14 22
Company 8 4 13 9 11 14 21
Total 69 33 109 72 94 113 175
Micro (1 to 9 employees)
Proprietorship 52 32 47 172 17 115 55
Partnership 29 18 26 97 10 65 31
Company 60 38 54 199 20 134 64
Total 141 88 127 468 47 314 149
Small (10 to 49 employees)
Proprietorship 4 24 16 58 7 24 21
Partnership 7 40 27 98 12 40 35
Company 25 143 95 345 43 143 125
Total 36 208 138 501 62 208 181
Medium (50 to 249 employees)
Proprietorship 0 7 1 5 1 3 2
Partnership 0 18 4 14 2 8 6
Company 3 200 45 160 28 86 74
Total 3 224 50 179 31 96 83
250 553 425 1,220 234 731 588
D
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